As the home of current hit crime and suspense series, 
MysteryTV challenges true crime and drama lovers to 


solve a new puzzle every hour. 


Burn Notice 

A spy recently disavowed by the U.S. government uses his Special Ops 
training to help others in trouble. Stars Jeffrey Donovan and Gabrielle 
Anwar. 


Hawaii Five-O 

Steve McGarrett returns home to Oahu, in order to find his father’s killer. 
The governor offers him the chance to run his own task force (Five-O). 
Steve's team is joined by Chin Ho Kelly, Danny “Danno” Williams and 
Kono Kalakaua. Stars Alex O'Loughlin and Scott Caan. 


NCIS: Los Angeles 

The Naval Criminal Investigation Service’s Office of Special Projects 

takes on the undercover work and the hard to crack cases in LA. Key 
agents are G. Callen and Sam Hanna, streets kids risen through the 

ranks. Stars Chris O'Donnell and LL Cool J. 
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More likely to: 


e Keep abreast of changes in style and fashion (141), look for designer labels e Buy private label/store brands often (106) and spend on instant soup/meal 
when shopping for clothes (177), spend on fine jewellery (143) and attend in a cup/bowl (141), meal replacement/nutritional drinks/bars (134), iced 
spas (138) tea (116), fruit drinks (125), hot chocolate (116), energy/sports drinks (139), 

sparkling water/seltzer (143), soy beverages (118), instant breakfast mixed 

with milk (133), vegetarian products (108), frozen main courses (110) and 

breath fresheners (139) 


e Like to have a wide variety of snacks (126), snack/party mix (137), snack 
cakes (148), fruit snacks (126), frozen desserts (120), and are medium/heavy 
consumers of chewing gum (176) and chocolate/candy bars (124) 


e Feel incomplete without their perfume/fragrance (109), buy makeup (126), 
nail care product/polish (118), hair coloring (138), acne products (131) and 
men’s aftershave lotion (221) 


e Spend up to $20,000 on a vehicle (107), service their auto at a department 
store auto repair center (153) or local repair shop/service station (153) 
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DE wii Ea mente (14S purchase Privete neet ngarence (aa) e Go to amusement parks (128), enjoy baking from scratch (113), gardening 
i oe co (108), gourmet cooking (129), exercise at home (128), swimming (115), 
e Recycle everything they can (106), be willing to volunteer their time for a walking/hiking (116), playing golf (123) and boating/canoeing (168) 
good cause (108) and feel that how they spend their time is more important 5 
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than the money they make (107) 


Source: PMB 2012 2-year readership database, English Canada, Index based on Comp% of A18-54 vs. population 


Key Research Finding 


Source: BBM Canada PPM Data (SP12: Jan 2-May 27/2012) / Total Canada A25-54 AMA (000) unless otherwise noted 


Hawaii Five-0 
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